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The Heavy Oil and Oilsands
Guidebook and Directory

1s the authoritative
annual source for
information on Canadian
unconventional oil. From
economics to technology
and environmental
sustainability, focusing
on the people on all sides,
the fifth edition offers
the details about this
important yet challenging
industry.

Features

e Why oil is produced, particularly heavy oil and
oilsands

¢ The top 10 things to watch for in 2010, and the top 10
things that happened in 2009

e Project profiles, analyzing what’s next

¢ The carbon discussion and realistic solutions

e Tailings technology revolution?

e Profiling 10 leaders in industry, environment,
and community

e Still pumping: conventional heavy oil keeps its place

Distribution

20,000 copies printed and distributed to (at):

e Major trade shows and conferences

e Educational and government institutions

¢ An international audience through the Alberta
Government and the Canadian Heavy Oil
Association

e Municipalities and Chambers of Commerce

e Association partnerships
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2010 Trade Show & Conference Distribution

April

ISA Edmonton 2010, Edmonton
May

Offshore Technology Conference
(OTC)

Houston, Texas

18th Annual Williston Basin
Petroleum

Conference & Prospect Expo,
Bismarck, North Dakota

SEPAC Spring Investor
Showcase, Calgary
CADE/CAODC Annual Drilling
Conference, Calgary

Petroleum Safety Show, Banff

CSPG-CSEG-CWLS Annual
Convention, Calgary

Gas City Petroleum Show,
Medicine Hat

June

Global Petroleum Show 2010,
Calgary

CAPP Oil & Gas Investment
Symposium, Calgary
Canadian International
Petroleum Conference (CIPC),
Calgary

PSAC Investment Symposium,
Calgary

July

Oil Sands and Heavy Oil
Technologies Conference
(OSHOT), Calgary

Energy Services Summit,
Edmonton

September

2010 International Pipeline
Exposition (IPE), Calgary
Oil Sands Trade Show &
Conference, Edmonton

Lloydminster Heavy Oil Show,
Lloydminster

Tailings Management &
Reclaimation Conference
(Canadian Institute), Calgary

October

City of Fort St. John Oil and Gas
Tradeshow and Conference, Fort
St. John

November

12th Annual CSUG
Unconventional Gas Conference,
Calgary

CHOA Annual Fall Conference,
Calgary

SEPAC Fall Investor Showcase,
Calgary

February

8th Annual Canadian Oil Sands
Summit, Calgary

National Buyer/Seller Forum,
Edmonton

15th Annual International
Pressure Equipment Integrity
Association Conference (IPEIA),
Banff
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Heavy Oil and Oilsands Get a Boost

¢ Heavy oil and oilsands industry fundamentals such
as the price of oil and the light/heavy differential

are stronger now than they were at the crest of the
bitumen boom in 2006.

e With declining supplies from sources such as
Mexico and Venezuela and refinery expansions in the
U.S. to process more heavy crude, demand for heavier
slates has been strong and the differential between
heavy and light crude prices has shrunk dramatically,
a trend expected to continue.

¢ There is close to 1.5 million barrels per day of new
Alberta oilsands production capacity that has already
been approved by the regulators—companies just
need the cash and the will to go forward.

¢ A recent Canadian Energy Research Institute (CERI)
study says that capital costs to build oilsands projects
fell by 15% and operating costs have dropped by

13% in the past year. However CERI research director
David McColl believes the lower-priced environment
won't last, and those that move quickly will be highly
rewarded.

e Even in CERI’s low case scenario, oilsands capital
investment to 2025 is estimated to be $218 billion.
CERI puts the capital investment and operating costs
needed during the 2009-2025 period at $379 billion.

¢ Enbridge is currently building the Alberta Clipper
pipeline to the United States, adding 450,000 barrels
per day of transmission capacity. The company is
confident it will have the barrels to fill it. Says Pat
Daniel, Enbridge CEO: “The oilsands are anything but
dead even though there have been concerns around
‘dirty’ oil and environmental issues.”

¢ A number of significant projects are underway
including Imperial Oil’s new $8 billion Kearl mine,
Suncor’s Firebag Stage 3, Shell’s mine and upgrader
expansion, and Devon Jackfish 2.

e Expect to see more projects sanctioned in 2010, such
as Husky Energy Sunrise, Canadian Natural Resources
Kirby, and Laricina Energy Germain—a project that
could change the industry by unlocking bitumen
trapped in carbonates.

e Alberta’s plan to collect bitumen royalties as
bitumen rather than cash has increased investor
interest in the proposed merchant North West
Upgrader.

e PetroChina’s $1.9 billion agreement to acquire a
60% working interest in Athabasca Oil Sands Corp.’s
MacKay River and Dover oilsands projects signals
continued interest by some of the world’s largest
energy companies in Alberta’s oilsands.
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